
                                              

 

Social Media Manager Assessment Test 

 

Part 1: Content Creation 

1. Create a Social Media Post: 
Platform: Instagram 
Objective: Promote Kaki’s new digital marketing service. 
Requirements: Create a post (image or video) and write a compelling                  
caption (up to 150 words) with 

appropriate hashtags. 

 



 

🚀 Unleash the Power of Digital Marketing with Kaki! 🚀 

Are you ready to take your business to the next level? Introducing Kaki’s brand-new 

Digital Marketing Service, designed specifically for young entrepreneurs in Nagaland. 

🚀✨ 

From social media strategies to SEO, we’ve got the tools and expertise to boost your 

online presence and drive real results. Whether you're starting out or looking to 

scale, Kaki is here to support your journey to success. 

Our services include targeted advertising, content creation, email marketing, and 

analytics to help you make data-driven decisions. With Kaki, you’ll have a dedicated 

team committed to your growth and success. 

Don’t miss out on the opportunity to transform your digital strategy and achieve 

your business goals.  

#explore #onlinebusiness #KakiDigitalMarketing #YoungEntrepreneurs 

#NagalandBusiness #Digitalmarketingagency #digitalmarketing  #DigitalSuccess 



#MarketingMagic #EntrepreneurLife #KakiSuccess #BoostYourBusiness 

#OnlineGrowth #KakiServices  

Instagram link : 

https://www.instagram.com/p/C7R89oBPv_W/?igsh=MWZibG91em42Z3A4MQ== 

 

 
  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://www.instagram.com/p/C7R89oBPv_W/?igsh=MWZibG91em42Z3A4MQ


 
 
2.Write a Blog Post Outline:  
Topic: “The Impact of Social Media on Small Businesses”  
Length: Outline should include an introduction, 3 main points, and 

a conclusion with key takeaways. 

The Impact of Social Media on Small Businesses 

In the digital age, social media has revolutionized the way small businesses operate. 

It offers a dynamic platform for marketing, customer engagement, and brand 

building, but also presents several challenges. Here’s a deep dive into the impact of 

social media on small businesses, along with key takeaways. 

Opportunities 

1. Increased Visibility and Brand Awareness Social media platforms like Facebook, 

Instagram, Twitter, LinkedIn, and TikTok enable small businesses to reach a vast 

audience, significantly enhancing brand visibility. With billions of active users across 

these platforms, small businesses can: 

 Expand Reach: Tap into global markets beyond local confines. 

 Targeted Advertising: Utilize precise targeting tools to reach specific demographics, 

interests, and behaviors, ensuring marketing efforts are efficient and effective. 

2. Customer Engagement and Relationship Building Social media allows 

businesses to interact directly with their customers, fostering stronger relationships: 

 Direct Interaction: Engage with customers in real-time, answering queries, providing 

support, and creating a sense of community. 

 Customer Feedback: Gather valuable insights from customer reviews and comments 

to improve products and services. 

3. Cost-Effective Marketing Social media offers a more affordable alternative to 

traditional marketing methods, which is especially beneficial for small businesses with 

limited budgets: 

 Affordable Advertising: Social media ads are often more budget-friendly compared 

to traditional media. 

 Organic Reach: Creating and sharing engaging content can organically attract 

followers and increase visibility without the need for paid ads. 



Conclusion and Key Takeaways 

Social media has transformed the landscape for small businesses, offering 

unparalleled opportunities for growth and engagement. However, these benefits 

come with challenges that require strategic management. Here are the key 

takeaways: 

1. Increased Visibility and Brand Awareness: 

 Social media platforms provide a global reach. 

 Advanced targeting options ensure marketing efforts are effective. 

2. Customer Engagement and Relationship Building: 

 Direct interaction fosters a sense of community. 

 Customer feedback offers valuable insights for improvement. 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 

 Part 2: Social Media Strategy  

1. Develop a One-Month Social Media Content Calendar:  

 

Platforms: Facebook, Twitter, Instagram, LinkedIn  

Requirements: Include post topics, dates, times, and a brief 

description of each post. Ensure a mix of content types (e.g., 

promotional, educational, engagement).  

One-Month Social Media Content Calendar for Kaki 

Week 1 

Date Time Platform Post Topic Description 

Content 

Type 

May 1, 

Mon 

10 

AM Facebook 

Product 

Highlight 

Showcase a popular product with benefits and a high-

quality image. Promotional 

May 1, 

Mon 1 PM Twitter Industry News Share an article on the latest trends in your industry. Educational 

May 1, 

Mon 3 PM Instagram 

Behind-the-

Scenes 

Post a story showing the team at work or product 

creation process. Engagement 

May 2, 

Tue 

11 

AM LinkedIn 

Customer 

Testimonial Share a detailed customer success story or testimonial. 

Trust-

Building 

May 3, 

Wed 9 AM Instagram 

Engagement 

Post 

Ask followers a question related to their preferences or 

experiences with Kaki products. Engagement 

May 3, 

Wed 2 PM Twitter Tip/Trick 

Share a quick tip related to using one of your 

products. Educational 

May 4, 

Thu 

12 

PM Facebook Contest Launch 

Announce a month-long photo contest encouraging 

customers to share photos using Kaki products. Engagement 

May 5, 

Fri 4 PM LinkedIn 

Employee 

Spotlight 

Highlight a team member and their role in the 

company. 

Trust-

Building 

Week 2 

Date Time Platform Post Topic Description 

Content 

Type 

May 8, 

Mon 

10 

AM Facebook How-to Video 

Share a short video demonstrating how to use a 

specific product. Educational 

May 8, 

Mon 1 PM Twitter Customer Poll 

Create a poll asking followers for feedback on a new 

product feature or idea. Engagement 



Date Time Platform Post Topic Description 

Content 

Type 

May 8, 

Mon 3 PM Instagram 

User-Generated 

Content Repost a customer's photo featuring your product. Engagement 

May 9, 

Tue 

11 

AM LinkedIn Industry Insight 

Post an article or a report on current industry insights 

or market analysis. Educational 

May 10, 

Wed 9 AM Instagram Quote Post 

Share an inspirational quote related to 

entrepreneurship or your industry, with a visually 

appealing design. Engagement 

May 10, 

Wed 2 PM Twitter Fun Fact Post a fun fact related to your products or industry. Engagement 

May 11, 

Thu 

12 

PM Facebook Promotion Announce a limited-time discount or special offer. Promotional 

May 12, 

Fri 4 PM LinkedIn Case Study 

Share a detailed case study showcasing how your 

product solved a customer's problem. 

Trust-

Building 

Week 3 

Date Time Platform Post Topic Description 

Content 

Type 

May 15, 

Mon 

10 

AM Facebook Blog Post 

Share a link to your latest blog post with a brief 

description. Educational 

May 15, 

Mon 1 PM Twitter Q&A Session 

Announce a live Q&A session to take place later in 

the week, encouraging followers to submit questions. Engagement 

May 15, 

Mon 3 PM Instagram Product Teaser 

Post a teaser image or video of an upcoming product 

launch. Promotional 

May 16, 

Tue 

11 

AM LinkedIn Professional Tips 

Share professional tips relevant to your industry or 

products. Educational 

May 17, 

Wed 9 AM Instagram Customer Review 

Share a positive customer review with a photo of the 

product. 

Trust-

Building 

May 17, 

Wed 2 PM Twitter Throwback Post 

Share a "throwback" post, highlighting the company's 

journey or past milestones. Engagement 

May 18, 

Thu 

12 

PM Facebook 

Event 

Announcement 

Announce an upcoming webinar or live event hosted 

by Kaki. Promotional 

May 19, 

Fri 4 PM LinkedIn 

Thought 

Leadership 

Share a post from a company leader about industry 

trends or future predictions. 

Trust-

Building 

Week 4 

Date Time Platform Post Topic Description 

Content 

Type 

May 22, 

Mon 

10 

AM Facebook 

Product 

Comparison 

Compare two of your products, highlighting the 

features and benefits of each. Educational 



Date Time Platform Post Topic Description 

Content 

Type 

May 22, 

Mon 1 PM Twitter Thank You Note 

Post a thank you note to your followers for their 

support, encouraging further interaction. Engagement 

May 22, 

Mon 3 PM Instagram Tutorial 

Share a step-by-step tutorial on how to use a specific 

product feature. Educational 

May 23, 

Tue 

11 

AM LinkedIn 

Partnership 

Highlight 

Highlight a partnership with another company or 

organization, explaining the benefits. 

Trust-

Building 

May 24, 

Wed 9 AM Instagram 

Behind-the-

Scenes 

Post behind-the-scenes content showing your team 

preparing for a product launch or event. Engagement 

May 24, 

Wed 2 PM Twitter Customer Story 

Share a customer's story or testimonial, highlighting 

their experience with your product. 

Trust-

Building 

May 25, 

Thu 

12 

PM Facebook 

Contest 

Reminder 

Remind followers of the ongoing contest and 

encourage last-minute entries. Engagement 

May 26, 

Fri 4 PM LinkedIn Infographic 

Share an informative infographic related to your 

industry or product usage statistics. Educational 

Week 5 (End of Month Wrap-Up) 

Date Time Platform Post Topic Description 

Content 

Type 

May 29, 

Mon 

10 

AM Facebook Contest Winner 

Announce the winner of the photo contest with their 

winning entry. Engagement 

May 29, 

Mon 1 PM Twitter Product Tip 

Share a useful tip on getting the most out of a 

popular product. Educational 

May 29, 

Mon 3 PM Instagram 

User-Generated 

Content 

Feature another user's photo or story with your 

product. Engagement 

May 30, 

Tue 

11 

AM LinkedIn 

Monthly Wrap-

Up 

Post a wrap-up of the month's achievements, 

highlights, and future plans. 

Trust-

Building 

May 31, 

Wed 9 AM Instagram 

Community 

Highlight 

Highlight a community project or involvement 

initiative Kaki is part of. 

Trust-

Building 

May 31, 

Wed 2 PM Twitter Fun Engagement 

Post a fun fact or quiz related to your industry or 

products to engage followers in a light-hearted way. Engagement 

This calendar ensures a balanced mix of promotional, educational, engagement, and 

trust-building content across all major social media platforms, helping to maintain an 

active and engaged community for Kaki. 

   

 
 
 



 
 
2.Campaign Strategy:  
Objective: Increase brand awareness for Kaki.  
Target Audience: Young entrepreneurs aged 25-35 in Nagaland.  
Requirements: Outline a campaign strategy including:  
Key messages and themes  
Types of content to be used (e.g., videos, infographics)  
Promotion plan (e.g., ads, influencers) Promotion plan  
Metrics to measure success 

 

Campaign Strategy for Increasing Brand Awareness for Kaki 

Objective: 

Increase brand awareness for Kaki among young entrepreneurs aged 25-35 in 

Nagaland. 

Key Messages and Themes: 

1. Innovation and Creativity: Highlight how Kaki supports innovative ideas and 

creative solutions. 

2. Community and Networking: Emphasize the sense of community and opportunities 

for networking that Kaki provides. 

3. Empowerment and Growth: Focus on how Kaki empowers young entrepreneurs to 

grow their businesses and achieve their goals. 

4. Local Impact with Global Vision: Showcase success stories of local entrepreneurs 

making a mark globally with Kaki's support. 

Types of Content: 

1. Videos: 

 Success Stories: Short documentaries or interviews featuring successful young 

entrepreneurs from Nagaland who have benefited from Kaki. 

 Tutorials and Workshops: Educational content that provides valuable tips and 

strategies for business growth. 

 Brand Introduction: Engaging videos that introduce Kaki, its mission, and its 

services. 



2. Infographics: 

 Statistics and Insights: Visual representations of market trends, business tips, and 

the impact of Kaki's support. 

 Step-by-Step Guides: Simplified guides on how to start and grow a business. 

3. Blog Posts and Articles: 

 Expert Opinions: Articles from industry experts on entrepreneurship, business 

management, and innovation. 

 Case Studies: Detailed stories of how Kaki has helped entrepreneurs succeed. 

4. Social Media Content: 

 Interactive Posts: Polls, quizzes, and Q&A sessions to engage the audience. 

 User-Generated Content: Encourage entrepreneurs to share their stories and 

experiences with Kaki. 

5. Webinars and Live Sessions: 

 Live Q&A: Sessions with successful entrepreneurs and Kaki representatives. 

 Workshops: Interactive online workshops on various business-related topics. 

Promotion Plan: 

1. Social Media Advertising: 

 Platforms: Focus on Facebook, Instagram, and LinkedIn, which are popular among 

the target demographic. 

 Ad Types: Utilize carousel ads, video ads, and sponsored posts to reach a wider 

audience. 

2. Influencer Partnerships: 

 Local Influencers: Collaborate with local influencers who are well-respected among 

young entrepreneurs in Nagaland. 

 Micro-Influencers: Partner with micro-influencers who have a dedicated following 

within niche entrepreneurial communities. 

3. Content Marketing: 



 SEO Optimization: Ensure that blog posts and articles are optimized for search 

engines to attract organic traffic. 

 Email Newsletters: Regularly send out newsletters featuring new content, upcoming 

events, and success stories. 

4. Events and Sponsorships: 

 Local Events: Sponsor and participate in local business events, workshops, and 

networking meetups. 

 Webinars: Host and promote webinars on topics relevant to young entrepreneurs. 

5. Public Relations: 

 Press Releases: Distribute press releases to local media outlets about major 

milestones and success stories. 

 Media Coverage: Seek media coverage in local newspapers, magazines, and online 

publications. 

Metrics to Measure Success: 

1. Reach and Impressions: Track the number of people who see the content through 

social media, ads, and other channels. 

2. Engagement: Monitor likes, shares, comments, and other interactions on social 

media posts and videos. 

3. Website Traffic: Measure the increase in visitors to the Kaki website, especially from 

Nagaland. 

4. Lead Generation: Track the number of new leads generated through sign-ups, 

inquiries, and newsletter subscriptions. 

5. Conversion Rates: Measure the percentage of leads that convert into active users or 

customers. 

6. Brand Sentiment: Use social listening tools to gauge the sentiment around Kaki on 

social media and other platforms. 

7. Influencer Impact: Evaluate the reach and engagement of influencer partnerships. 

8. Event Participation: Track attendance and engagement at webinars, workshops, and 

other events. 

By implementing this comprehensive campaign strategy, Kaki can effectively increase 

brand awareness among young entrepreneurs in Nagaland and foster a supportive 

community for business growth and innovation. 
 
 

 



 
 
Part 3: Analytics and Reporting   
 
Analyze a Social Media Report:  
Scenario: You are given the following data from a recent Facebook 
campaign:  
Total Reach: 50,000  
Impressions: 70,000  
Engagements: 5,000  
Click-Through Rate (CTR): 3%  
Task: Write a brief report (200 words) summarizing the 

performance of the campaign. Include insights and 

recommendations for improvement.  

 

Social Media Campaign Analysis Report 

Campaign Overview: The recent Facebook campaign for Kaki aimed to increase 

brand awareness among young entrepreneurs in Nagaland. The campaign statistics 

are as follows: 

 Total Reach: 50,000 

 Impressions: 70,000 

 Engagements: 5,000 

 Click-Through Rate (CTR): 3% 

Performance Summary: The campaign successfully reached 50,000 unique 

individuals, generating 70,000 impressions. This indicates that, on average, each 

person saw the ad approximately 1.4 times. The engagements, totaling 5,000, show a 

good level of interaction with the content. With a CTR of 3%, we see a moderate level 

of interest, as the industry average for Facebook ads typically ranges between 2-3%. 

Insights: 

1. Engagement Rate: The engagement rate (10%) is strong, suggesting that the 

content resonated well with the target audience. This indicates that the campaign 

message and creatives were compelling. 



2. Frequency: The frequency of 1.4 suggests that while the ad was seen multiple times 

by some users, there is room to increase this number to enhance ad recall. 

3. CTR: A CTR of 3% is decent but can be improved. This suggests that while the ad 

attracted attention, optimizing the call-to-action (CTA) could further drive clicks. 

Recommendations: 

1. Enhance Ad Creatives: Consider A/B testing different ad creatives to determine 

which visuals and messages drive higher engagement and CTR. 

2. Optimize Targeting: Refine audience targeting to focus more precisely on young 

entrepreneurs. Using lookalike audiences based on current engagers could improve 

reach and relevance. 

3. Increase Frequency: Allocate budget to increase ad frequency slightly, ensuring that 

the audience sees the ad more often, thereby improving brand recall. 

4. Refine CTA: Experiment with different CTAs to identify which ones generate higher 

click-through rates. Clearer, more compelling CTAs can drive better results. 

By implementing these strategies, future campaigns can achieve higher engagement, 

improved CTR, and ultimately better overall performance. 

 

 

Google Analytics:  
Question: Explain how you would use Google Analytics to track the 

effectiveness of social media traffic to the Kaki website. Mention 

specific metrics and reports you would focus on. 

Using Google Analytics to track the effectiveness of social media traffic to the Kaki website 

involves setting up specific metrics and reports to monitor user behavior, engagement, and 

conversions. Here’s how you can approach this: 

1. Set Up Google Analytics Goals: 

 Define Goals: Set up goals that align with Kaki’s objectives, such as sign-ups, purchases, or 

form submissions. 

 Track Conversions: Monitor how many social media visitors complete these goals to assess 

the effectiveness of social traffic. 

2. Use UTM Parameters: 

 Tag Social Media Links: Use UTM parameters to tag social media links. This allows you to 

track the source, medium, campaign, and other details of traffic originating from different 

social media platforms. 



3. Monitor Acquisition Reports: 

 Source/Medium Report: Focus on the Source/Medium report to see which social media 

platforms are driving the most traffic. 

 Social Report: Use the Social report under Acquisition to get detailed insights into traffic 

from social networks. 

4. Analyze Audience Behavior: 

 Behavior Flow: Use the Behavior Flow report to see how social media users navigate 

through the website. This helps identify drop-off points and pages with high engagement. 

 Landing Pages: Examine the Landing Pages report to see which pages social media visitors 

are landing on and how they perform. 

5. Evaluate Engagement Metrics: 

 Bounce Rate: Track the bounce rate for social media traffic to understand how engaging the 

landing pages are. 

 Pages/Session: Monitor the average number of pages viewed per session by social media 

visitors to gauge their interest. 

 Average Session Duration: Check how long social media users are staying on the site, 

indicating their engagement level. 

6. Track Conversion Metrics: 

 Goal Completions: Measure the number of goal completions from social media traffic. 

 E-commerce Tracking: If Kaki has an e-commerce component, track transactions, revenue, 

and average order value from social media visitors. 

7. Use Custom Reports and Dashboards: 

 Custom Reports: Create custom reports to track specific metrics relevant to Kaki’s social 

media campaigns. 

 Dashboards: Set up dashboards for a quick overview of key performance indicators (KPIs) 

such as sessions, goal completions, and revenue from social media. 

8. Attribution Modeling: 

 Multi-Channel Funnels: Use Multi-Channel Funnels to understand the role of social media 

in the conversion path and how it assists other channels. 

 Attribution Reports: Analyze Attribution reports to see how social media contributes to 

conversions compared to other channels. 

By focusing on these metrics and reports, you can gain comprehensive insights into the 

effectiveness of social media traffic, identify areas for improvement, and optimize your social 

media strategy to better support Kaki’s business goals. 

 



 

Part 4: Community Management  
Respond to a Customer Query:  
Scenario: A customer comments on Kaki’s Facebook page, “I’ve 
been trying to reach your support team for days with no response. 
Very disappointed!”  
Task: Draft a professional and empathetic response to address the 
customer’s concern and provide a solution.  
 

Dear xxxxxxxxxxx 

We sincerely apologize for the inconvenience you've experienced 
and understand your frustration. Your satisfaction is very important 
to us, and we regret that we have fallen short of your expectations. 

Please provide us with your contact information via direct message, 
or email us at kaki.helps.brands@gmail.com  and we will prioritize 
your issue to ensure it is resolved as quickly as possible. 

Thank you for bringing this to our attention, and we appreciate your 
patience and understanding. 

Best regards, 
The Kaki Support Team 
 

 

 

 

 

 

 

 

 

 

mailto:kaki.helps.brands@gmail.com


 

Engagement Strategy:  

Question: Describe how you would build and maintain an active 

and engaged community on Twitter for Kaki. Include at least 3 

specific tactics. 

Building and maintaining an active and engaged community on Twitter for Kaki 

involves creating a strategy that fosters interaction, provides value, and builds 

relationships with followers. Here are three specific tactics to achieve this: 

1. Consistent and Valuable Content Sharing: 

 Regular Posting Schedule: Maintain a consistent posting schedule to keep followers 

engaged. Aim for a mix of content types, including promotional posts, industry news, 

tips for young entrepreneurs, and behind-the-scenes looks at Kaki. 

 Curate Valuable Content: Share articles, insights, and resources relevant to young 

entrepreneurs in Nagaland. This positions Kaki as a valuable resource and thought 

leader in the industry. 

 Use Visuals and Multimedia: Incorporate images, infographics, videos, and GIFs to 

make posts more engaging. Visual content is more likely to capture attention and 

encourage interaction. 

2. Engage Directly with Followers: 

 Respond to Mentions and Messages: Actively monitor and respond to mentions, 

comments, and direct messages. Acknowledge followers’ interactions to build 

relationships and foster a sense of community. 

 Run Polls and Q&A Sessions: Use Twitter’s poll feature to ask questions and gather 

opinions from followers. Host Q&A sessions where followers can ask questions about 

entrepreneurship or Kaki’s offerings. 

 Recognize and Feature Followers: Highlight and celebrate achievements of 

followers, such as retweeting their successes or featuring them in posts. This shows 

appreciation and encourages more engagement. 

3. Utilize Hashtags and Twitter Chats: 

 Relevant Hashtags: Use relevant and trending hashtags to increase the visibility of 

your tweets. Create a unique hashtag for Kaki to build brand-specific conversations. 

 Participate in Twitter Chats: Join existing Twitter chats related to entrepreneurship 

and small business to connect with a wider audience. Consider hosting your own 

Twitter chat to establish Kaki as a community leader. 



 Promote Events and Campaigns: Use hashtags to promote Kaki’s events, 

campaigns, and promotions. Encourage followers to use the hashtag when 

participating, creating a sense of shared experience. 

Additional Tips: 

 Collaborate with Influencers: Partner with influencers and industry leaders who can 

amplify your message and reach a broader audience. 

 Track and Analyze Performance: Use Twitter Analytics to monitor engagement 

metrics, such as retweets, likes, comments, and shares. Adjust your strategy based on 

what works best. 

By implementing these tactics, Kaki can build a vibrant and engaged community on 

Twitter, enhancing brand awareness and fostering loyalty among young 

entrepreneurs in Nagaland. 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



Viral Content Idea:  
Task: Propose an idea for a viral social media challenge or campaign 

that Kaki could launch. Explain the concept, how it aligns with 

Kaki’s brand, and why you believe it would go viral 

 

Viral Content Idea: #KakiSuccessStory Challenge 

Concept: The #KakiSuccessStory Challenge encourages young entrepreneurs to 

share their personal stories of overcoming challenges and achieving milestones in 

their entrepreneurial journey. Participants would post short videos or written stories 

on social media, tagging Kaki and using the hashtag #KakiSuccessStory. Each entry 

should highlight a specific challenge they faced, how they overcame it, and the role 

that Kaki played in their journey, whether through Kaki’s products, services, or 

inspiration from its content. 

How It Aligns with Kaki’s Brand: 

 Empowerment and Inspiration: Kaki aims to empower young entrepreneurs in 

Nagaland. This challenge aligns with Kaki’s mission by celebrating resilience and 

success among its target audience. 

 Community Building: By encouraging users to share their stories, Kaki fosters a 

sense of community and mutual support among young entrepreneurs. 

 Brand Advocacy: The challenge positions Kaki as a supportive partner in the 

entrepreneurial journey, highlighting its value and impact through authentic 

testimonials. 

Why It Would Go Viral: 

 Relatable and Authentic Content: Personal success stories are highly relatable and 

emotionally engaging, which increases the likelihood of shares and comments. 

 User-Generated Content: This challenge relies on user-generated content, which 

often has higher engagement rates than branded content because it feels more 

genuine and trustworthy. 

 Social Proof: Seeing peers achieve success and credit Kaki for part of their journey 

serves as powerful social proof, encouraging others to engage with the brand. 

 Incentives and Recognition: Offer incentives such as featuring the best stories on 

Kaki’s official channels, providing mentorship sessions, or awarding Kaki products 

and services. Recognition motivates participation and amplifies the reach. 



 Hashtag Virality: A catchy and memorable hashtag like #KakiSuccessStory makes it 

easy for participants to join in and for others to follow the challenge, increasing 

visibility and engagement. 

Execution Plan: 

1. Launch Announcement: Kick off the challenge with a compelling video featuring 

successful young entrepreneurs sharing their stories and inviting others to 

participate. 

2. Promotion: Promote the challenge across all Kaki’s social media channels, email 

newsletters, and website. Collaborate with influencers to amplify the message. 

3. Participant Guidelines: Provide clear guidelines on how to participate, including the 

format for stories, tagging Kaki, and using the hashtag. 

4. Incentives: Announce attractive incentives for the best stories to motivate 

participation. 

5. Engagement: Regularly engage with participants by liking, sharing, and commenting 

on their posts. Feature selected stories on Kaki’s official channels to highlight and 

celebrate participants. 

6. Follow-Up Content: Create follow-up content summarizing the challenge’s impact, 

showcasing the best stories, and reinforcing Kaki’s commitment to supporting young 

entrepreneurs. 

By leveraging the power of storytelling and community, the #KakiSuccessStory 

Challenge has the potential to create a viral movement that enhances brand 

awareness and loyalty among young entrepreneurs in Nagaland. 

 

  



                         

Thank you  
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